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CLIENT OVERVIEW |
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ASSISTANT III, ENGAGEMENT AND DIRECTOR, ALUMNI ASSOCIATE PRESIDENT,
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M_C20@TXSTATE.EDU

OBJECTIVE -

THE ALUMNI ASSOCIATION MISSION IS TO CREATE A COMMUNITY
OF ALUMNI, STUDENTS AND FRIENDS WITH A COMMITMENT TO
INVEST IN THE FUTURE OF OUR UNIVERSITY.

SOCIAL MEDIA USAGE-

BY CONTINUING TO CULTIVATE BOBCAT PRIDE AFTER GRADUATION BY OFFERING
FULFILLING ENGAGEMENT OPPORTUNITIES THROUGH SOCIAL MEDIA, THE

UNIVERSITY’S CURRENT INITIATIVES ARE HIGHLIGHTLED AND ADD VALUE TO
EVERY TEXAS STATE DEGREE.

TARGET AUDIENCE -

THE DEPARTMENT IS COMMITTED TO ENGAGING ALL BOBCAT ALUMNI. THIS SPANS A
VARIETY OF DIFFERENT AGES, LOCATIONS, AND GENDER.



FACEBOOK ANALYTICS

REPORT

DATA FROM AUGUST 1 - 31
- @
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HIGHEST PERFORMING POST

e | Edi Patterson’s post was the highest performing
| post.

Her post had 342,274 views, 3,180 reactions, 261

;| comments and 125 shares.

‘I | feel that her post was the highest performing
because she is a celebrity who is associated with the
Texas State Alumni.
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INSTAGRAM ANALYTICS

REPORT

DATA FROM AUGUST 1 - 31

L
FOLLOWERS NUMBER OF POSTS
22863.8 929.1
AVERAGE VIEWS PER POST AVERAGE LIKES PER POST
I [ 8 1 6 I [ 2
AVERAGE COMMENTS AVERAGE SHARES PER
PER POST POST

HIGHEST PERFORMING POST

Edi Patterson’s post was the highest performing
post for the month of August.

‘ Her post had accumulated 87,290 views, 3,347
likes, 1,823 shares, and 46 comments.
This post produced the most engagement due to
having a famous actress associated with Texas State
University.
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LINKEDIN ANALYTICS

REPORT

DATA FROM AUGUST 1 - 31

FOLLOWERS NUMBER OF POSTS
2,957.1 106.6
AVERAGE IMPRESSIONS AVERAGE REACTION PER POST
PER POST
1 .2 7 O o
AVERAGE COMMENTS AVERAGE REPOSTS PER
PER POST POST

HIGHEST PERFORMING POST

The highest performing post was the post
on the passing of Texas State professor
Kym Fox.

As of today, it received 910 reactions, 36
comments, 22 reposts.
.This performed well because many of the
alumni studied under Kim.g
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ANALYTICS REPORT

DATA FROM SEPTEMBER1 - 30

25,566

FOLLOWERS
(476 INCREASE FROM AUGUST TO SEPTEMBER)

13380.9

AVERAGE VIEWS PER POST
(-64.4% DECREASE FROM PREVIOUS REPORT)

17.9

AVERAGE COMMENTS PER POST
(-31.4% DECREASE FROM PREVIOUS REPORT)

19

NUMBER OF POSTS
(FROM SEPT. 1 - 30)

189.5

AVERAGE REACTIONS PER POST
(-42.4% DECREASE FROM PREVIOUS REPORT)

6.1

AVERAGE SHARES PER POST
(-54.1% DECREASE FROM PREVIOUS REPORT)

HIGHEST PERFORMING POST
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et torrer il | his is the highest performing post because it

St Laparati Culs of Octobar 10

e e highlights the successes of alumni through

B Pt B8

e 2 \vards. It also mentions the Texas State
Legends Gala which is a huge event (if not the
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biggest) for the Texas State Alumni Association.
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Alumni Engagement

DATA FROM SEPTEMBER1- 30

13

12,011

FOLLOWERS NUMBER OF POSTS
(108 INCREASE FROM AUGUST TO SEPTEMBER) (FROM SEPT. 1 - 30)

AVERAGE VIEWS PER POST AVERAGE LIKES PER POST
(-41.6% DECREASE FROM PREVIOUS REPORT) (-61.9% DECREASE FROM PREVIOUS REPORT)
0 L 7 1 I [ 8
AVERAGE COMMENTS PER POST AVERAGE SHARES PER POST
(-99.6% DECREASE FROM PREVIOUS REPORT) (208.3% INCREASE FROM PREVIOUS REPORT)

HIGHEST PERFORMING POST

This reel from September 12th is the highest
performing post by means of engagement with the
greatest number of comments and shares of all the
posts for the month of September. | think the reel

performed the best because it combines nostalgia
with an aesthetic trend that resonated with the
audience.

THEF txstatealumni | Follow
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Alumni Engagement

DATA FROM SEPTEMBER1- 30

]
FOLLOWERS NUMBER OF POSTS
(214 INCREASE FROM AUGUST TO SEFTEMBER) (FROM SEPT. 1 - 30)
AVERAGE IMPRESSIONS PER POST AVERAGE REACTIONS PER POST
(-20.3% DECREASE FROM PREVIOUS REPORT) (-40.6% DECREASE FROM PREVIOUS REPORT)
‘IIDEE; III‘E;
AVERAGE COMMENTS PER POST AVERAGE REPOSTS PER POST
(-38.5% DECREASE FROM PREVIOUS REPORT) (-34.3% DECREASE FROM PREVIOUS REPORT)

HIGHEST PERFORMING POST

- Texas State University Alumni
@
The Texas State Dutinguethed Alumes Award recogrezes alumni whe have achieved
- - - - -
praminence and made & Bgrehicant smpact on the el of other thiough ther
el T his is the highest performing post as it
W will honor cur 2025 Distinguished Alumni 81 our Texas State Legends Gala on

e, has the greatest number of comments and
et impressions for the month of September.
et SELMl  Additionally, this post has earned high

i engagement due to highlighting Alumni

SuUccess.
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ANALYTICS REPORT

DATA FROM OCT1- NOV 15

I
FOLLOWERS NUMBER OF POSTS
(201 INCREASE FROM PREVIOUS REPORT) (FROM OCT. 1 - NOV. 15)
AVERAGE REACH PER POST AVERAGE REACTIONS PER POST
(100.3% INCREASE FROM PREVIOUS REPORT) (82.3% INCREASE FROM PREVIOUS REPORT)
1 6 @ 0 1 8 .9
AVERAGE COMMENTS PER POST AVERAGE SHARES PER POST
(-10.6% DECREASE FROM PREVIOUS REPORT) (209.8% INCREASE FROM PREVIOUS POST)

HIGHEST PERFORMING POST

. Tocows Stk Uiniversity Slamsi &
= Goober: @

wewwaeess The highest performing post for the Texas State
University Alumni on Facebook was the post about
Taylor Sheridan, the co-creator of Yellowstone. It was
posted on October 2. This post had an astounding
count of 477,094 views, 5000 reactions, 283

comments and 373 shares. This post most got these
analytics most likely due to Sheridan's popularity, his
Texas State Alumni status and the novelty of his works
being included into the Wittliff Collections.




vyt INSTAGRAM

ANALYTICS REPORT

DATA FROM OCT1- NOV 15

I
FOLLOWERS NUMBER OF POSTS
(175 INCREASE FROM PREVIOUS REPORT) (FROM OCT. 1 - NOV. 15)
AVERAGE VIEWS PER POST AVERAGE LIKES PER POST
( -4.8% DECREASE FROM PREVIOUS REPORT) (54.3% INCREASE FROM PREVIOUS REPORT)
2 ® o 3 3 @ 2
AVERAGE COMMENTS PER POST AVERAGE SHARES PER POST

(185.7% INCREASE FROM PREVIOUS REPORT) (124.3% INCREASE FROM PREVIOUS REPORT)

HIGHEST PERFORMING POST

This was the best performing post for the time

period with 852.8% more shares and 512.8%
more comments than the monthly average.

This post is the most popular because it

k
l.
I

“\Q - showcases the success of a famous alumni
. | O
! L e

} and promotes the fine arts.
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DATA FROM OCT1-NOV 15

|
FOLLOWERS NUMBER OF POSTS
(319 INCREASE FROM PREVIOUS REPORT) (FROM OCT. 1 - NOV. 15)
AVERAGE IMPRESSIONS PER POST AVERAGE REACTIONS PER POST
(70.63% INCREASE FROM PREVIOUS REPORT) (25.1% INCREASE FROM PREVIOUS REPORT)
1 .2 3 @ 2
AVERAGE COMMENTS PER POST AVERAGE REPOSTS PER POST
(50% INCREASE FROM PREVIOUS REPORT) (-30.4% DECREASE FROM PREVIOUS REPORT)

HIGHEST PERFORMING POST

m Texas State University Alumni
S 14,11 s

Texas State University alums Morgan and Pat
Egan celebrated 20 years as owners of

colebrate This was the most popular post for the time
mdnssimpmeimaenball Dcriod with 613.2% more impressions and
B 218.0% more reactions than the monthly

They stuck around San Marcos after

graduation, drawn by their connections to averaQE- This pOSt is the mOSt pOPUIar
iatsantigsissinddll Decause it highlights the success of alumni

river and green spaces. Read their story in

o ol i Lo I who have remained local to San Marcos.




